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A Huge WIN for Produce - Fruits and Vegetables in WIC! �

 
Background  
 
After more than 34 years, fruits and vegetables will finally be added to the 
Supplemental Nutrition Program for Women, Infants and Children, commonly 
known as WIC. Often referred to as the premier public health nutrition program, 
WIC participants receive vouchers for specific foods designed to improve pregnancy 
outcome and child nutrition. The addition of fruits and vegetables to WIC provides a 
significant opportunity to improve nutrition and health for 8.5 million WIC women, 
infants and children. The emphasis will be on fresh fruits and vegetables. For 
retailers, more than $500 million in new produce sales are projected annually as a 
direct result of the new WIC fruit/vegetable vouchers. WIC Moms will purchase a 
wide variety of fresh fruits and vegetables in supermarket produce departments; 
additional incremental produce sales are also expected.  It is anticipated that every 
state will implement the new WIC food packages by Oct. 1, 2009.  For more than a 
decade, United Fresh Produce Association advocated for the addition of fruits and 
vegetables to WIC.  This is truly a WIN – WIN for WIC families, the produce 
industry and for retailers.        
 
Important Details about USDA’s Revisions to WIC Food Packages   
 

·  The United States Department of Agriculture (USDA) published the interim 
final rule to revise regulations governing WIC Food Packages on December 
6, 2007; this represents the first comprehensive revisions to WIC since 1980.  

 
·  The goal is to align WIC Food Packages with the Dietary Guidelines for 

Americans, current infant feeding guidelines of the American Academy of 
Pediatrics, and to provide a wider variety of healthier foods.  

 
·  Overall, changes to WIC food packages include the addition of fruits and 

vegetables and whole grains, and reductions in milk, juice, eggs, and cheese.   
 

·  WIC participants will receive a monthly fruit/vegetable voucher in the 
following amounts: 
  Moms - $8/month  

Children (1-5 years of age) - $6/month  
Fully breastfeeding mothers - $10/month.  
 

·  To increase consumption of fresh fruits and vegetables WIC participants are 
free to choose the fresh fruits and vegetables they find most appealing. 

 
 
 
 
 

 



·  Fresh fruits and vegetables will be emphasized, however the fruit/vegetable 
vouchers can be used to purchase any combination of fresh or processed 
fruits and vegetables, with the following specifications: 

 
�  Any variety of fresh whole or cut fruit without added sugar 

 
�  Any variety of fresh whole or cut vegetable, except white potatoes, 

without added sugars, fats or oils    
 

�  White potatoes (fresh or processed) are excluded from authorization 
in WIC food packages. Sweet potatoes and orange yams are allowed 
 

�  Any variety of canned or frozen fruit without added sugars, fats, oils 
or salt 
 

�  Any variety of canned or frozen vegetables, except white potatoes, 
without added sugars, fats or oils; may be regular or lower in sodium. 
 

�  Any variety of dried fruits or dried vegetable without added sugars, 
fats, oils, or salt  
 

·  To improve their health, WIC infants (6-11 months of age) will receive 
vouchers for fruit and vegetable baby foods; fresh banana may replace some 
of the fruit and vegetable baby foods.  

 
 
 
Adding Fresh Fruits and Vegetables to WIC Works 
 

All three WIC Fruit/Vegetable Demonstration Projects --- Calaveras County, CA 
(2001- ongoing); South Central Los Angeles, CA (2001-2003); and New York State 
(2006, 2007, 2008) --- in which cash-value vouchers for fresh fruits and vegetables 
were provided to WIC participants have very positive results.  These projects 
indicate that WIC participants: 
 

·  Increased their consumption of fresh fruits and vegetables  
 
·  Purchased a wide variety of nutrient dense fresh fruits and vegetables with 

the vouchers.  (See Tables 1, 2, 3 for top fresh fruit/vegetable purchases)   
 
·  Placed a high value on the fruit/vegetable vouchers; resulting in approx. 90% 

redemption rates    
 
·  Purchased fresh fruit for snacks and vegetables for dinner.  
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Retail Benefits and Opportunities 
 

Fruit and Vegetable Vouchers Work at Retail  
 
Food 4 Less, Save Mart, and all New York State supermarkets participated in WIC 
Fruit and Vegetable Demonstration Projects.  These retailers reported that cashiers 
required minimal training, the fruit/vegetable vouchers worked well in a variety of 
retail settings; and that produce sales increased. The new WIC fruit/vegetable 
vouchers are expected to be easy to administer at retail. 
 
Benefits to Retailers   
 
WIC Moms now have an added incentive to visit the produce department and they 
are expected to shop there more often and to buy more fruits and vegetables.   
 

·  It is anticipated that fresh fruits and vegetables will reap the most benefit 
from the new WIC fruit/vegetable vouchers. WIC families, like other low-
income groups, are demanding greater access to more fresh fruits and 
vegetables so that they can eat healthier diets 

 
·  Many WIC Moms will receive two fruit/vegetable vouchers a month for a 

total of $14 (one voucher for themselves, one for their child)  
.  
·  WIC Moms are allowed to pay the difference when their purchase exceeds 

the value of their WIC fruit/vegetable voucher. 
 
·  The total projected value of the WIC fruit/vegetable vouchers is more than 

$500 million per year in incremental produce sales.  
 

·  Based on actual purchase data from California, bananas, apples, tomatoes, 
carrots, oranges, lettuce, broccoli, onions, grapes, avocados and pears will be 
the most frequently purchased fresh fruits and vegetable 

. 
·  Incremental banana sales are estimated to be $107 million annually, apples 

$71 million, tomatoes $53 million and carrots $43 million. Table 4 illustrates 
the projected sales increase for the 20 most frequently purchased fresh fruits 
and vegetables.         
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Note: Projected new sales based on actual sales data from WIC Fruit and Vegetable 
Demonstration Projects in South Central Los Angeles and Calaveras County, CA.



Maximize Opportunities  
 
The nexus between WIC families and better health is their supermarket’s produce 
department …opportunities abound!   
 

·  Welcome WIC Moms to your produce department  
 
·  Capitalize on your state’s WIC Fruit and Vegetable Launch with in-store 

marketing activities  
 

·  Promote “Fruits & Veggies More Matters” and WIC  
 

·  Provide “Fruits & Veggies More Matters” consumer education materials in the 
produce department and coordinate nutrition education messages with state WIC 
agencies 

 
·  Generate positive publicity for your store’s produce department. Invite local 

media to your store to interview WIC/public health officials and WIC Moms 
shopping for produce   

 
·  Participate in state WIC Vendor Advisory Committee 

 
·  Collaborate with state/local WIC programs to ensure smooth implementation  
 
·  Encourage WIC families to purchase more fresh fruits and vegetable though in-

store marketing and promotion activities    
 
·  Train produce staff and cashiers, provide excellent customer service  
 
·  Collaborate on evaluation by providing sales data to state WIC agencies and 

researchers. Demonstrating the effectiveness of adding fruits and vegetables to 
WIC may convince USDA and Congress to increase the dollar value of the 
fruit/vegetable vouchers, as recommended by the Institute of Medicine.    

  
 

State WIC Agencies and Implementation   
 
State WIC agencies administered the WIC program; a list of state WIC Directors is 
attached.  State WIC agencies will determine the date for statewide implementation and 
have some flexibility in how the new WIC Food Package rule is implemented.   
Collaboration between supermarket retailers and state WIC agencies is critical to ensure 
smooth implementation. 
 

·  It is anticipated that state WIC agencies will implement the provisions of the new 
WIC Food Packages by October 1, 2009.  Some states will implement during 



2008.  Each state WIC agency will determine the date for statewide 
implementation. 

 
·  Every state WIC agency is expected to emphasize and give preference to fresh 

fruits and vegetables. State agencies must allow wide variety of choices among 
eligible fruits and vegetables. Minor differences between states are anticipated.  

 
·  The National WIC Association has a WIC Food Package Implementation 

Committees and has received vendor suggestions.  
 

·  Most WIC state agencies have Vendor Advisory Committees to encourage 
vendor-WIC partnerships and welcome vendor input.       

  
·  Effective nutrition education is a corner stone of the WIC Program. Nutrition 

education, emphasizing increased fruit and vegetable consumption, will be 
reinforced to support the purchase of a wide variety of nutrient dense fresh fruits 
and vegetables with the new vouchers. 

 
·  Evaluation is critical; state WIC agencies may request produce sales data from 

retailers to demonstrate success of the new food packages.  
 

 
Implications - Beyond WIC  
 
An immediate WIN – WIN for WIC families, the produce industry, and retailers, the 
addition of fruits and vegetables to WIC has other far reaching implications:  
 

·  Building on the momentum of this significant policy change, United Fresh 
Produce Association will drive other policy changes that increase access to fresh 
fruits and vegetables in all child nutrition programs to align them with the 2005 
Dietary Guidelines.  All policy changes that increase children’s and their family’s 
fruit and vegetable consumption improve public health and will deliver 
immediate benefits to the produce and retail industry. 

 
·  Increasing fresh fruit and vegetable consumption for low-income mothers, 

children and families is a global public health concern. European Ministers of 
Agriculture and Health have shown great interest in providing cash-value fruit 
and vegetable vouchers.  The effectiveness of WIC fruit/vegetable vouchers will 
have global implications.   

 
 
 
Contact: Lorelei DiSogra, EdD, R.D., Vice President, Nutrition and Health, United Fresh 
Produce Association, 1901 Pennsylvania Ave, Suite 1100, Washington, D.C. 20006  
ldisogra@unitedfresh.org    Tel: 202-303-3403 
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